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Content needed for an effective website 
When it comes to building websites, content is a necessity! Without content, your website is like a blank piece of paper 
or an empty toolbox – there is nothing to help or equip your visitors. The challenge is often putting together all the right 
content needed for websites. Let’s take a look at a few questions that will help you during the web development process 

to figure out what content is important. 

Questions to help you decide on the content needed for websites 

What are you trying to achieve by building the website? 

So you know you need to build a website, but why exactly are you doing it? Before even starting to put your content 
together you need to figure out what you want the website to achieve and primarily communicate. You need to 
determine what the business should look like, how it should position itself online and what components will be critical in 
making the business a success. Take a look at competitor websites to help you determine the type of content you need 
for your site. But remember, every industry and business is different. 

Who will your website visitors be? 

Your website must focus on your visitors’ interests and needs. You need to ask, “What’s in it for them?” To provide 
visitors with what they’re looking for, strong content must be developed in the form of products, services and 
intellectual property – all of which needs to constantly evolve in order to stay fresh and relevant. Think about what the 
visitor would search for and make it easy for them to find it. People are coming to your website for your content, so 
make sure you create contextual, purposeful content. 

What will your website look like? 

Decide how you will connect and communicate with visitors: will they purchase products, read case studies, subscribe 
to newsletters, scroll through blogs or engage with an online community? This will help you determine what pages you 
will need and the type of content you will need to generate. Remember to make your website easy to navigate and SEO 
must be a top priority. 

CONTENT IS KING 
There is a saying in the digital world that content is king. This means that your content is: 

• More important than the design of the website. 
• Most likely going to be what differentiates you from your competitors. 
• Not limited to the text only. Images and multimedia (e.g. video and audio) also make up your website content. 



Here is some of the essential content needed for websites: 

1. Text 

a. Key text for your HOME page, which most visitors will land on. 
b. Business overview, typically referred to as the ABOUT US page 
c. Detailed descriptions of your PRODUCTS/SERVICES 
d. Useful case studies or completed projects, i.e. your PORTFOLIO 
e. CONTACT information, for example Landline Number(s), contact numbers and emails relevant to each 

department, physical address for Google Maps, Directions, 1 (one) Dedicated WhatsApp number if 
applicable, Names and Roles of individuals pertaining to various department (if applicable) 

f. Social Media Links e.g. LinkedIn, Twitter, Pinterest, Facebook, Instagram  
g. BLOG articles (this is fundamental for SEO) or a FORUM page 
h. Other: 

i. REVIEWS or testimonials, i.e. positive feedback from actual clients 
ii. FAQs (frequently asked questions) 
iii. Ts & Cs (terms and conditions) 
iv. Delivery information and returns policy 

2. Images and multimedia 

a. Staff members 
b. Product/s (multiple images per product) 
c. Product descriptions and codes 
d. Product Pricing excl. VAT 
e. Images that accurately portray your services 
f. Instructional videos (if applicable) 
g. Brand consistent lifestyle images 
h. A copy of your current Company Profile/ Catalogue etc if you already have one for us to work from as a 

baseline 
3. Look & Feel of website 

a. 2-3 Samples of competitor sites that you like or general websites which are aesthetically pleasing to you 
b. Colours required for website look and feel 

 

CONTENT REQUIRED FOR PAYFAST SETUP 

1. Do you have a PDF Catalogue? If yes, please attach this but N.B. that product images cannot be extracted and 
utilised on the website. These must be supplied additionally and separately, either via WeTransfer.com or via 
USB. 

2. Product Price List (Include quantities, minimum order, courier fees separately, product descriptions with 
itemised pricing) 

3. Images of products  
4. Company registration number  
5. Company’s fully registered name  
6. Director’s / member’s full names  
7. 1 Authoritative members full name and I.D. Number  
8. VAT Number if applicable 
9. Physical Trading Address (as on invoices issued to clients) 
10. Postal Address (if different from your physical address) 
11. Contact persons and numbers authorized to deal with company’s finances (max 2 people) 
12. Answer 2 questions: name of first Boyfriend/ girlfriend (if married, spouse’s name for safety) & favourite 

celebrity 
 



The following is required solely for PayFast & EFT 

setup  

1. Proof of bank account (bank letter downloaded from online banking profile)  
2. Copy of your identity document  
3. Copy of Company registration document if available 

 
 

To be effective, you need an effective strategy when developing and maintaining your website. Don’t compromise on 
design and content. Contact us if you need more assistance with your website design and content. 

https://www.strikingdesigns.co.za/contact

